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Outline	  
1.	  What	  are	  Persuasive	  Technologies?	  
2.	  Why	  do	  they	  maFer	  to	  the	  academic	  library	  website?	  
3.	  How	  to	  implement	  them	  to	  enhance	  the	  website?	  
4.	  Next	  steps	  
5.	  Q&A	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Persuasive	  Technologies	  
Any	  interac8ve	  systems	  designed	  to	  
change	  people’s	  a^tudes	  or	  
behaviors	  
Fogg,	  B.J.	  (2003).	  Persuasive	  Technology:	  Using	  computers	  to	  change	  what	  we	  think	  and	  do.	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Process	  for	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  improvement	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and	  wants	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Students’	  needs	  &	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From	  IUPUI	  usability	  survey	  and	  Google	  AnalyHcs	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Connected	  
Eﬃcient	  
Confusing	  
Unappealing	  
Sa8sfying	  
Time-­‐consuming	  
Friendly	  
Out-­‐dated	  
Diﬃcult	  to	  use	  
Too	  technical	  
Frustra8ng	  
Overwhelming	  
Appealing	  
Slow	  
Fun	  
Inconcsistent	  
Unfriendly	  
Disconnected	  
Cu^ng-­‐edge	  
Inaccessible	  
Irrelevant	  
Useless	  
Incomprehensible	  
Unusable	  
How	  students	  perceive?	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From	  IUPUI	  usability	  survey	  and	  Google	  AnalyHcs	  
Google-­‐Like	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Func8ons?	  
-­‐	  Simple	  interface	  
-­‐	  Auto-­‐complete	  
Find	  an	  answer	  right	  away?	  
-­‐	  Wikipedia	  
OR	  YES	  
Wait	  a	  Minute!!!	  
PhotoMath	  =	  Future	  of	  the	  Website?	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  credit:	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Search	  vs.	  Research	  
Search	   Research	  
To	  FIND	  a	  subject	  
-­‐	  Ques8on	  is	  simple	  
-­‐	  Quick	  
-­‐	  One	  try	  may	  work	  
-­‐	  Types	  of	  informa8on	  sources	  may	  
not	  maFer	  
-­‐	  Enough	  may	  be	  enough	  
-­‐	  No	  further	  knowledge	  crea8on	  
	  
Ex:	  Find	  Monterey’s	  weather	  on	  Oct.	  
29	  	  
To	  STUDY	  a	  subject	  
-­‐	  Ques8on	  is	  complicated	  	  
-­‐	  Takes	  8me	  
-­‐	  Several	  tries	  are	  involved	  
-­‐	  Types	  of	  informa8on	  sources	  may	  
maFer	  
-­‐	  Enough	  may	  not	  be	  enough	  
-­‐	  New	  knowledge	  as	  a	  result	  
	  
Ex:	  Study	  Monterey’s	  last	  10	  years	  of	  
weather	  info	  to	  ﬁgure	  out	  certain	  
trends	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SSll	  important	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  know	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 Internet Librarian 2014, 12 
	  
Usability	  tes8ng	  
Survey	  
Focus	  group	  
.	  
.	  
.	  
	  
Students	  needs	  
and	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What	  students	  have	  to	  learn…	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 Internet Librarian 2014, 13 
Any	  interac8ve	  systems	  designed	  to	  
change	  people’s	  a^tudes	  or	  
behaviors	  
Fogg,	  B.J.	  (2003).	  Persuasive	  Technology:	  Using	  computers	  to	  change	  what	  we	  think	  and	  do.	  
Library	  website	  as	  a	  tool	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Library	  website	  designed	  to	  	  
change	  students’	  aTtudes	  
or	  behaviors	  for	  research	  
What	  we	  want	  to	  change?	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ATtude	   Behavior	  
-­‐	  Research	  takes	  8me	  
-­‐	  The	  ﬁrst	  try	  may	  not	  be	  enough	  
-­‐	  Feeling	  overwhelmed	  is	  normal	  
-­‐	  Try	  many	  diﬀerent	  resources	  
-­‐	  Go	  beyond	  Google	  for	  academic	  
research	  (or	  assignments)	  
MoSvaSon,	  Ability	  and	  Trigger	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Fogg,	  B.J.	  (2011).	  BJ	  Fogg's	  Behavior	  Model.	  Retrieved	  October	  21,	  2014,	  from	  hPp://www.behaviormodel.org/	  
Behavior	  
Model	  
Mo8va8on	  
Ability	  
Trigger	  
Core	  moSvators	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Social	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Pleasure	  
Pain	  
Hope	  
Fear	  
Acceptance	  
Rejec8on	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Research	  
Assignments	  
Friends/	  
Professors	  
Oncourse	  
Ability	  -­‐	  Simplicity	  factors	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Fogg,	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  Model.	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Training	  
Easier	  to	  do	  
Subject	  Guides	  
Google-­‐like	  
interface	  
Library	  
Instruc8ons	  
Accessibility	  
Usability	  
Triggers	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• High	  mo8va8on	  
• Low	  ability	  Facilitator	  
• High	  ability	  
• Low	  mo8va8on	  Spark	  
• High	  ability	  
• High	  mo8va8on	  Signal	  
Facilitator	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PROCESSES	  
Facilitator	  with	  cogniSve	  process	  
 Internet Librarian 2014, 21 
STEP	  1	   STEP	  2	  
STEP	  3	  
STEP	  4	  
STEP	  5	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Next	  steps	  
Implementa8on	   Test	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Q&A 
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